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The same event can be portrayed completely differently. To illustrate this, please take a 

look at the photos above. The left photo depicts the following. We see four formally dressed 

people. In the forefront, we see a woman bowing with a medal hanging around her neck. The 

man next to her seems to have placed it there. The women in the back are attending the event and 

looking at it with approving smiles. On the wall there is a picture of Aletta Jacobs hanging. The 

wall has a warm colour and all figures are captured sharply by the photo. The overall impression 

one could get from this picture is that the woman is receiving a medal in a feminist context.  

On the photo to the right, we see the same event, where nothing has been moved, but 

from a different angle. We see three formally dressed people. On the forefront we see a woman 

bowing, with a man standing in her front. Another man is positioned on the right and seems to 

capture the moment with his phone’s camera. The colours of the picture are bland and the overall 

quality of the photo is a bit blurry. The general impression one could get from this picture is that 

the woman is bowing for the man in a context of domination while another man seems to 

approve of this event.  

Comparing these two photos shows that the impression one gets of an event is to a large 

extent determined by the photographer. By looking at the same event from different angles, 

people may get completely different views of what is happening. Combining both photos, 

therefore different perspectives, makes one get a more complete idea of reality. The two photos 
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reinforce each other’s capability to provide the audience with information.  One could say that 

one of the photos gives a more accurate depiction of the event, but that is not the point of this 

project. The point is to show that you cannot always blame the audience for its view, considering 

the significant role that the artist plays in the portrayal.  

 

The political virtue of our practical assignment revolves around the perception of how the 

media can be biased, in its analysis of photography similarly to our photographic example. Since 

the United States Presidential election in 2016, political parties throughout the international 

community have challenged the mainstream media for its coverage of news, coining the term 

"fake news." These political parties that challenge the mainstream media tend to be outside 

political operatives who want to change their countries normative governments. In both photos, 

right and left wing parties could unravel each perception to be either feminist or anti-feminist 

which was our goal. Along with mainstream media, social media as well can shape people's 

visual perceptions in a negative connotation. Both Facebook and Google are removing fake news 

sites from their advertising platforms on the grounds that they violate policies against misleading 

content.  In a survey of 38 countries, people agreed that the news media should be unbiased in 1

their coverage of political issues.  If this trend holds true, political outsiders are not the only ones 2

who want to see mainstream and social media change the way they depict photography, but are 

the ones who are shaping the debate.  

An example of fake news, specifically in Europe, can be said about the Brexit vote. 

During the campaign Boris Johnson and other Brexit campaigners toured the UK in, successfully 

selling the idea that leaving the EU would divert £350 million to the NHS. The rumour was 

renounced the next day by Nigel Farage but left hundreds of red buses in the UK with a false 

slogan. Another example of social media error happened when a tweet claimed Pope Francis was 

endorsing candidate Donald Trump for his U.S. Presidential bid. The mainstream media noticed 

this, briefed it for a day and then checked their sources to find it false. Nevertheless, both events 

1 Allcott , Hunt, and Matthew Gentzkow. "Social Media and Fake News in the 2016 Election." Journal of Economic 
Perspectives 31, no. 2, 211-36. 
2 Mitchell, Amy, Katie Simmons, Katerina Eva Matsa, and Laura Silver. "Publics Globally Want Unbiased News 
Coverage, but Are Divided on Whether Their News Media Deliver." Pew Research Center’s Global Attitudes 
Project. January 11, 2018. Accessed March 01, 2018. 

2 



have been engraved in social memory and reinforced visually through people seeing the buses or 

sharing the tweet. 

 

The importance of the visual in our world is undeniable and is shaping our thinking and 

acting far more impactful than one would guess.  

Cicero, writing in the first century BC, asserted that images were the most reliable medium for 

retaining memories and regarded sight as the keenest of all senses . Other scholars more recently 3

proposed that there is an increased capacity to remember similar visual influences by social 

groups, one remembers those images familiar to one’s perception of the world and tends to forget 

or misremember details that do not reflect one’s worldview . 4

That means that the concept of confirmation bias is expandable to the visual and the perception 

of pictures: people choose the news that fit their views and see and remember pictures that come 

with them . Presented with our two depictions of a situation, one would be inclined to believe 5

one and forget or disregard the other. The same can be assumed for the depictions of political 

scenarios, for example.  

 

Our practical assignment therefore also makes a point in line with marxism and the ideas 

of historical materialism and dialectical theory, inferring meaning to history from the perspective 

of the individual. History here is regarded as a social fact constructed by men themselves but 

also able to shape men . Pictures as the ones we have taken are seen by people according to their 6

convictions, meaning is constructed around them, even though a view might not be complete. At 

the same time, this incomplete view can add to convictions or form new ones. 

The person taking the picture, visually representing a situation, plays another part in this 

equation. Consciously or subconsciously the representor presents a situation according to their 

3 Jarman, Neil. 1997. Material Conflicts : Parades and Visual Displays in Northern Ireland. Explorations in 
Anthropology. Oxford England: Berg, 12. 
4 See, for example: Richardson,J. (1993).The Curious Case of Coins. Remembering the Appearance of Familiar 
Objects. Psychologist, Vol. 6, No. 8. 
5 On confirmation bias, study for example R. Nickerson’s A Confirmation Bias: A Ubiquitous Phenomenon in Many 
Guises 
6 For example consult: Cohen, Gerald A. 1978. Karl Marx’s Theory of History: A Defence. Princeton: Princeton 
University Press.  
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world view, potentially shaping politics (that cannot be separated from their representation 

according to the conditions of possibility ) and, potentially, history. ‘History is nothing but the 7

activity of man pursuing his aims.’  to put it with Marx and Engels. 8

 

 
  

7 As explained, for example, by Roland Bleiker in Visual Global Politics 
8 Marx, Karl and Friedrich Engels. The Holy Family. Frankfurt. 1844. 
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Sources: 
 
Pictures:  
The pictures used in this assignment are ours and self-produced. 
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